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Nothing moved at scale this week: Meta ad volumes held across
all four companies, with monday.com's ten new ads the only
additions.

Asana kept its exact 46 Meta ads, ClickUp held about 160, and monday.com added ten on 14 July — the

only launches in the field. Wrike stayed dark for a third run. Last week's three-to-one Meta gap held,

pricing and positioning didn't change, and the governed-agent claim only Asana can make is still on its

site and not in its ads.

Active US Meta ads, 16 → 17 July

Matched on the same ad-library page across both runs

Asana Meta ads

46
unchanged · 0 new, 0

dropped

monday.com Meta ads

≈160
up from ~150 · 10 new (14

Jul)

New Meta ads, whole field

10
all monday.com; others

static

Asana’s Meta gap to each

rival

≈3×
46 vs ~160 — held from

last week

Behind the numbers

The category paused. One week after monday.com's ramp, no company launched at scale; the only

movement was monday.com topping up an existing campaign with ten ads.

Asana is standing still where a rival keeps iterating. It neither added nor retired a single Meta ad while

monday.com refreshed — on the platform where it already runs the smallest presence, it is also the least

active.

For a second week the governance angle stays out of the creative: the one AI-agent claim no rival can

advertise this quarter — governed, auditable agents with scoped permissions and audit trails — is on

asana.com and in none of Asana's ads.

Jul 16 Jul 17
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ClickUp ≈160 no change

monday.com ≈160 up from 150

Asana 46 no change

Wrike 0 no change
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What we recommend considering

Meta creative refresh — Asana's 46 ads are the identical set to last week. A static library while a rival

adds new creative may warrant a refresh, at minimum to test whether the format mix (Asana is the only

company running creator video) still earns its place.

Governance in the creative — the claim no competitor can make this quarter remains unused; a

governance-led Meta or LinkedIn track is the broader response to AI-agent message parity, and the copy is

already public on asana.com.

Comparison search terms — Wrike still holds "vs the competition" ground on Google and ClickUp runs

"#1 alternative" superlatives; a defensive buy on "Asana vs" queries may warrant consideration.

A quieter field as a window — with Meta paused across the set, a measured push now meets less

competitive noise than it would have during last week's ramp.

Where we could be wrong

ClickUp and Wrike's LinkedIn ad-library totals both read exactly 2 this run, down from 1,594 and 584. Two

independent accounts landing on the identical value points to a library-reporting artifact or a query-scope

change, not two simultaneous real wind-downs; we have not treated it as a real pause and it carries none

of the brief's numbers. It warrants a re-check next run.

Ad counts are not spend. Meta counts are active-ad tallies matched on stable Library IDs (reliable within

Meta); LinkedIn totals are cumulative and geo-mixed; Google figures are coarse domain buckets.

Comparisons hold within a platform, not across them.

monday.com's Google capture failed this run (a script hang, not a block), so any move on its Google

presence is unmeasured this week; its Meta and LinkedIn both captured cleanly.

The field at a glance

Position
Entry

price
LinkedIn

Meta (active

US)
Google

Asana "OS for human-agent

teams"

$10.99 2,404 46 (flat) ~2K

monday.com "You lead. Agents act." €9 2,771 ~160 (up from

~150)

capture

failed

ClickUp "Replace all software" $7 2 (from 1,594 — see

caveat)

~160 (flat) ~5K

Wrike "Predictable pricing" $10 2 (from 584 — see

caveat)

0 ~300

Counts: LinkedIn = cumulative library totals (the ClickUp/Wrike drop to 2 is flagged as a likely artifact — see caveats); Meta =

active US ads matched on stable Library IDs; Google = approximate domain buckets, and monday.com's Google capture failed

this run. Per-company detail and the capture appendix follow.
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Asana

Held completely still this week: the same 2,404 LinkedIn brand cards, the same 46 active Meta ads with

nothing added and nothing retired, and informational search terms on Google. Still the softest copy in the set

— no ROI figure, no comparison, no governance claim — and the only company running creator/influencer

video on Meta (#AsanaPartner talking-head testimonials, a format no rival uses). Verbatim: "Asana is the OS

for human-agent teams. AI Teammates show up where the real work is—with your context, your goals,

ready…" · "You direct the work—AI delivers it. See how 170k+ teams are innovating the way work gets done." ·

creator: "I'm working smarter, not harder. With Asana AI, I'm saving hours on manual work that AI can handle

for me…" Its site sells governed agents — scoped permissions, audit trails, cost constraints — and none of

that reaches the ad copy.
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monday.com

The only company that moved: ten new Meta ads, live since 14 July, lifting it from about 150 to 160, on top of

a 2,771-card LinkedIn library heavy with "Elevate '26" conference promotion and thought-leadership under

named executives. The message is agents plus scale plus competitor pressure. Verbatim: "One AI work

platform for any business outcome. Use monday.com to let people and agents execute and operate as one

team." · "There's a reason why 250K+ customers use monday.com to efficiently manage their teams, work and

processes." · "We're so close. There's a good chance your competitors already use monday.com and now it's

your move." Its Google capture failed this run and is unmeasured.
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ClickUp

Held its Meta presence flat — about 160 ads, none new and none dropped — carrying the most combative

copy in the set and the lowest seat price ($7, with AI sold separately at $9–28/user). AI agents now dominate

its creative. Verbatim: "You can hire an AI agent today. It takes about 3 minutes… You just hired your first AI

employee." · "ChatGPT is great until you need to know why you killed that feature six quarters ago. ClickUp AI

has 100% of your work context." · Google: "Does What Others Can't - ClickUp™ Wins Vs The Rest." Its

LinkedIn ad-library total read 2 this run, down from 1,594 — flagged as a likely artifact, not a confirmed pause.
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Wrike

Unchanged: dark on Meta for a third run running (a verified empty, not a capture failure), with its whole paid

effort concentrated on Google comparison search, backed by January's pricing rebuild (the Apex and

Pinnacle tiers). Verbatim: "Wrike Vs. the Competition — Five plans at five prices. It's that simple with Wrike's

policy of radical transparency." · "Why Wrike Wins Over MS Project — A simple approval process makes

projects go smoothly. Ditch MS Project and go with Wrike." · "Switch to Wrike Today." Its LinkedIn total read 2

this run, down from 584 — the same artifact caveat as ClickUp.
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Appendix: captures & method

Eleven of twelve captures succeeded (LinkedIn, Meta, Google ad libraries × 4 companies), local headless

Chrome, zero external spend. monday.com's Google capture failed — the process hung inside capture.js's

Google iframe text-harvest loop (no per-frame timeout); it wrote the page HTML but no parsed JSON or

screenshot, so it is reported as failed, not as a zero. Full screenshots, rendered HTML and parsed ad JSON sit

in this run folder; counts are read from the parsed JSON, never from screenshots.

Company Platform Files Count Note

Asana LinkedIn asana-

linkedin.json

2,404 geo-mixed creatives (DE/IT/JP)

Asana Meta asana-meta.json 46 page ID 180143175668; 0 new / 0 dropped

Asana Google asana-google.json ~2K Asana, Inc.; excluded co-advertisers "MightyHive,

INC." + "TAJALAI TOY EVANS"

monday.com LinkedIn monday-

linkedin.json

2,771 Elevate '26 + named-exec advocacy

monday.com Meta monday-meta.json ~160 page ID 314197722000030; 10 new (live 14 Jul), 0

dropped

monday.com Google monday-

google.html only

failed capture hung; no count parsed; not a zero

ClickUp LinkedIn clickup-

linkedin.json

2 (from

1,594)

likely artifact — see caveats

ClickUp Meta clickup-meta.json ~160 page ID 304981139881438; 89 parsed, 0 new / 0

dropped

ClickUp Google clickup-

google.json

~5K Mango Technologies, Inc.; excluded "Lumexon

Group Kft"

Wrike LinkedIn wrike-linkedin.json 2 (from

584)

likely artifact — see caveats

Wrike Meta wrike-meta.json 0 verified empty (3rd run); page resolved with

checkmark

Wrike Google wrike-google.json ~300 Wrike, Inc.; excluded "RAJIV RANJAN KUMAR"

Pricing (public pages, annual billing): Asana Starter $10.99 → Advanced $24.99 → Enterprise custom.

monday.com Basic €9 → Standard €12 → Pro €19 (EUR-rendered; US list unconfirmed). ClickUp Unlimited $7

→ Business $12, AI add-on $9–28/user. Wrike Team $10 → Business $25 → Pinnacle/Apex custom. No

pricing changed since last run.

Competitor selection: G2's Asana-alternatives listing plus two 2026 category roundups named monday.com,

ClickUp and Wrike; TrustRadius corroborated ClickUp and Wrike through its "Asana vs monday.com vs Wrike"

comparison. G2 and TrustRadius product pages returned 403 to direct fetch, so that evidence came from

search snippets (noted, not fetched page content).
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